The Canadian Journal °f Psychiatry

La Revue Canadienne d¢ Psychiatrie
2003 Advertising Rate Card

Circulation: 7500 Editor-in-Chief: Q Rae-Grant, MB, ChB, FRCPsych, FRCPC

Increased Frequency: 11 times a year (every month but January).

Publisher: The Canadian Psychiatric Association

Subscription Rates: Canadian : $142.06 + GST/HST. US and International subscribers $188.00. Some
back issues are available in print. Single copy: $20.00 CDN.

Distribution: Psychiatrists practicing in Canada and targeted family physicians with a demonstrated interest
in mental health practice.

The Canadian Journal of Psychiatry provides a vehicle for researchers working in psychiatry and
mental health to communicate original research findings to 7500 researchers, psychiatrist clinicians,
and targeted family physicians with a demonstrated interest in mental health practice.

Each issue, the Journal publishes the popular In Review series of papers by world leaders in psychiatry
on a broad range of biopsychosocial topics such as the following planned for 2003:

* substance abuse * genetics of bipolar disorder

* suicide in adolescents and young males * pervasive development disorders
* transcultural psychiatry * bullying

* postgraduate training for psychiatry e stigma

* national and international implications of the * psychotherapy training

Canadian Study on Health and Aging

In addition to the In Review series, the Journal publishes seven original research and review papers
each issue as well as book reviews and letters to the editor.

As the official scientific publication of the Canadian Psychiatric Association, the Journal also publishes
official position papers, guidelines, brief statements, and clinical practice guidelines. Supplements to
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Established in 1956, The Canadian Journal of Psychiatry has been keeping psychiatrists and health
professionals current about the newest developments in the field for more than 40 years.
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Media Vision Research that the more patients psychiatrists see, the more likely they are to read The
Canadian Journal of Psychiatry as most relevant to their clinical practice and continuing professional
development needs.

For information about psychiatry and mental health in Canada, The Canadian
Journal of Psychiatry is the obvious and proven readers’ choice.
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